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Makes Sense Strategies Toolkit  

applications for 
Grades 6-8 Language Arts 

Part 1  Common Core READING Standards & MSS 

Part 2  Common Core VOCABULARY Standards & MSS 

Part 3  Common Core WRITING Standards & MSS 

Part 4  Project-based Learning Standards & MSS 
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The are quite a few great 
resources in the  

Makes Sense Strategies 
Tool-kit for addressing 

these standards 
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Check	
  out	
  the	
  Project-­‐based	
  Learning	
  
Smart	
  Sheets	
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Presentation Options 
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Clarify	
  goals,	
  expectaMons,	
  &	
  audience	
  needs	
  
List	
  quesMons	
  &	
  organize	
  responses	
  
Elaborate	
  answers	
  
Anchor	
  key	
  ideas	
  with	
  graphics,	
  pictures	
  or	
  videos	
  
Review	
  key	
  ideas	
  

The	
  CLEAR	
  Communica1on	
  Strategy	
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Clarify	
  goals,	
  expectaMons,	
  &	
  audience	
  needs	
  
•  IdenMfy	
  what	
  your	
  own	
  goals	
  are	
  for	
  the	
  report,	
  and	
  what	
  you	
  want	
  to	
  

happen	
  as	
  a	
  	
  result	
  of	
  giving	
  the	
  report.	
  	
  
	
  

•  	
  IdenMfy	
  the	
  expectaMons	
  of	
  those	
  who	
  will	
  receive	
  the	
  report.	
  
•  	
  What	
  do	
  they	
  want	
  to	
  happen	
  as	
  a	
  result	
  of	
  the	
  report?	
  
•  	
  How	
  brief	
  or	
  extensive	
  do	
  they	
  want	
  the	
  report	
  to	
  be?	
  
•  	
  What	
  does	
  the	
  audience	
  expect	
  to	
  learn	
  from	
  the	
  report?	
  
•  	
  What	
  format	
  /style	
  does	
  the	
  audience	
  expect	
  
	
  

•  IdenMfy	
  audience	
  needs	
  
•  How	
  familiar	
  will	
  the	
  audience	
  be	
  with	
  the	
  topic?	
  Novice?	
  Expert?	
  
•  Will	
  the	
  audience	
  need	
  handouts?	
  
	
  

List	
  quesMons	
  &	
  organize	
  responses	
  
Elaborate	
  answers	
  
Anchor	
  key	
  ideas	
  with	
  graphics,	
  pictures	
  or	
  videos	
  
Review	
  key	
  ideas	
  

The	
  CLEAR	
  Communica1on	
  Strategy	
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Clarify	
  goals,	
  expectaMons,	
  &	
  audience	
  needs	
  
List	
  quesMons	
  &	
  organize	
  responses	
  
•  List	
  specific	
  quesMons	
  your	
  report	
  is	
  designed	
  to	
  answer.	
  
•  Order	
  the	
  quesMons	
  in	
  a	
  manner	
  that	
  makes	
  the	
  most	
  sense	
  
•  Organize	
  responses	
  to	
  each	
  quesMon	
  by	
  outlining	
  or	
  creaMng	
  a	
  graphic	
  

	
  
Elaborate	
  answers	
  
Anchor	
  key	
  ideas	
  with	
  graphics,	
  pictures	
  or	
  videos	
  
Review	
  key	
  ideas	
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Clarify	
  goals,	
  expectaMons,	
  &	
  audience	
  needs	
  
List	
  quesMons	
  &	
  organize	
  responses	
  
Elaborate	
  answers	
  
•  Introduce	
  the	
  big	
  ideas,	
  the	
  problems,	
  or	
  quesMons	
  your	
  report	
  is	
  

designed	
  to	
  address.	
  
•  List	
  quesMons	
  as	
  headings	
  
•  Using	
  your	
  organizers,	
  answer	
  each	
  of	
  the	
  quesMons.	
  
•  If	
  appropriate,	
  convert	
  quesMons	
  to	
  heading	
  Mtles	
  
	
  

Anchor	
  key	
  ideas	
  with	
  graphics,	
  pictures	
  or	
  videos	
  
Review	
  key	
  ideas	
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  goals,	
  expectaMons,	
  &	
  audience	
  needs	
  
List	
  quesMons	
  &	
  organize	
  responses	
  
Elaborate	
  answers	
  
Anchor	
  key	
  ideas	
  with	
  graphics,	
  pictures	
  or	
  videos	
  
•  Decide	
  which	
  key	
  ideas	
  should	
  be	
  enhanced	
  with	
  a	
  graphic,	
  picture	
  or	
  

video.	
  
•  Decide	
  if	
  any	
  of	
  your	
  organizers	
  could	
  be	
  included	
  as	
  graphics	
  and	
  

refine	
  as	
  needed.	
  
•  Refer	
  to	
  and	
  explain	
  the	
  graphics/pictures/videos	
  in	
  the	
  report.	
  
	
  

Review	
  key	
  ideas	
  

The	
  CLEAR	
  Communica1on	
  Strategy	
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Clarify	
  goals,	
  expectaMons,	
  &	
  audience	
  needs	
  
List	
  quesMons	
  &	
  organize	
  responses	
  
Elaborate	
  answers	
  
Anchor	
  key	
  ideas	
  with	
  graphics,	
  pictures	
  or	
  videos	
  

Review	
  key	
  ideas	
  
•  Provide	
  closure	
  to	
  the	
  report	
  by	
  summarizing	
  key	
  ideas	
  and	
  reviewing	
  

your	
  posiMon.	
  
	
  

The	
  CLEAR	
  Communica1on	
  Strategy	
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